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Pursuing Environmental Management

Komatsu promotes environment-friendly activities throughout the entire Group to realize its vision of “What Komatsu
Can Do and What It Must Do” for the environment and the sustainable development of society.

Komatsu’s Relationship with the Environment

In recognition of the fact that its business activities affect a number
of stakeholders, most notably the residents of the surrounding com-
munities, the Komatsu Group is promoting activities that will reduce
environmental impacts. The Group has focused on the following
areas.

e |ntroducing environmental management systems (EMSs) cen-
tered on the Komatsu Head Office through ISO14001 integrated
certification, a widely accepted international standard for environ-
mental management

e Reducing environmental impact in all business stages, from
development to manufacturing, logistics, sales, and after-sales
service

e Offering DANTOTSU products featuring outstanding performance
and hybrid construction equipment that drastically reduce cus-
tomers’ CO2 emission amounts during the use stage as well as
environment-friendly products that support customers’ environ-
mental conservation activities

In line with the Komatsu Earth Environment Charter revised in 2003,
the Komatsu Group embarks on global initiatives across business
areas, with subsidiaries responsible for implementation. The Group
seeks to achieve the following fundamental principles: (1) Contributions
to realization of a sustainable society; (2) Simultaneous realization of
environmental and economic performance; and (3) Observance of
corporate social responsibility.

Relationship of the Komatsu Group’s Business Activities with the Environment

Sales and After-sales Services

eActivities based on health and
safety and environmental
guidelines
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service agents

Logistics
*CO:z reductions in
logistics
e|mprovement of
transport efficiency
eImprovement of
packing material
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Procurement of
Materials
*Green procurement
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Manufacturing

Sales, Rentals, and
After-sales Services

Reuse of products

Reuse of parts

*Provision of environment-friendly products
and services

*Creation and operation of a transaction
network for used components (parts),
information on “Reman” sales, etc.
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*Provision of solutions for
customers’
environmental activities

e*Promotion of
fuel-efficient operation

eProduct support through
use of IT
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" Remanufacturlng of used components

(parts) (“Reman” business)
eMitigation of climate change
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eEnvironmental risk management >P. 17 \

eElimination of hazardous
+ Proper d|sposal of
- waste (outsourcing)
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Recovery

chemical substances
eTermination of use of organic
chlorinated cleaning solvents
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